
Sari Sapon 

PRODUCT DESIGNER & STRATEGIST  

 

P R O F I L E  
 
Highly mo/vated Product Designer and Strategist transla/ng business requirements and 
user insights into valuable customer experiences, driving revenue growth for Fortune 500 
companies, digital agencies, and innova/ve start-ups.   

Implements a data-driven, user-centered approach, effec/vely collabora/ng with cross-
func/onal teams throughout the product life cycle to ensure successful outcomes. 

 
 
P R O F E S S I O N A L  E X P E R I E N C E  
 
Verizon 
Lead Experience Designer & Strategist             08/2021 - 07/2023  
               
Led designers and collaborated with cross-func/onal teams to enhance the Verizon 
desktop and mobile applica/ons, bringing new products to market through evidence-
based research and lean, itera/ve experiments, improving customer sa/sfac/on and 
maximizing profits.  

• Managed the Authen/ca/on team, integra/ng Adap/ve Authen/ca/on, Biometrics, 
and Passkey into the Verizon app, enhancing customer experience and increasing 
security and iden/ty, driving higher user engagement and reten/on rates. 

• Strategized and op/mized Verizon’s customer-facing messaging ecosystem, unifying 
content and streamlining the component design system to deliver concise, /mely, and 
targeted customer messages.  

• Led UX designers and collaborated closely with IT and Business teams to facilitate 
seamless integra/on of Fios content into the Verizon app for a unified, enhanced 
customer experience.  
 

Sari Sapon Design, Inc.  
Product Designer & Strategist                06/2020 - 08/2021 
 
Served as a Product Designer and Strategist for Sense Educa/on, an EdTech startup using 
AI (unsupervised learning and natural language processing) to transform and democra/ze 
online learning in higher educa/on. 

• Designed and led a complete redesign of the applica/on for both instructors and 
students, posi/vely impac/ng the company's trajectory and increasing sales. 

• Conducted evalua/ve tes/ng with students and instructors, analyzed customer data, 
and designed against findings, resul/ng in new features and func/onality that 
increased customer sa/sfac/on, generated new leads, and supported business 
development efforts.  

SKILLS  
 
Product Strategy  
Product Design 
User Experience Design 
Ar/ficial Intelligence (AI) 
Product Management 
Design Thinking 
Storytelling 
User Research 
Compe//ve Research 
Heuris/c Analysis 
Roadmaps 
User Journeys 
Figma 
Wireframing 
Prototyping 
User Tes/ng  

 

EDUCATION  
 
Bachelor of Fine Arts 
• Massachusecs College  

of Art & Design 
• Boston University 

InteracAve Media/UX 
• School of Visual Arts 
• Cooper Educa/on 

Business Strategy 
• Sec/on (Sprint) with  

Prof. Scoc Galloway

917.822.4002 

New York, NY

www.sapondesign.com 

linkedin.com/in/sarisapon 

sarisapon@gmail.com

http://sapondesign.com
http://linkedin.com/in/sarisapon
mailto:sarisapon@gmail.com


Social Code (Code 3)  
Lead Product Designer                               01/2017 - 05/2020 
 
Led product design efforts for SocialCode’s analy/cs applica/on, resul/ng in a 20% 
increase in user engagement.  

• Iden/fied strategic opportuni/es to enhance adop/on by launching a subscrip/on-
based SaaS product, leading to a significant client base expansion and a substan/al 
increase in company profits. 

• Ini/ated a design system that defines the visual language of the applica/on, including 
the correct usage, interac/on, and implementa/on of each UI component and 
pacern, providing users with a consistent experience. 

 
Designit 
Lead Product Designer & Strategist                                                           09/2014 - 01/2017 

Led the idea/on, design, and launch of client projects, driving the user experience team to 
produce award-winning designs that exceeded expecta/ons for the following companies: 

• Bayer Pharmaceu/cals: Provided high-level service and digital design concepts to 
improve the consumer’s engagement with Bayer and the life experiences of both the 
pa/ent and caregiver living with prostate cancer. 

• Monsanto: Developed a set of global templates that would respond to the individual 
needs of over 100 internal brands to leverage shared content, design assets, 
marke/ng ini/a/ves, and analy/cs of the larger corpora/on.  

• US Bank: Executed a  complete redesign of US Bank's corporate credit card program, 
Access Online, a responsive customer-facing applica/on to manage all cardholder 
accounts and perform complex transac/ons and reports.  

• Cancer Care of Ontario: Created a stand-alone micro-site solu/on to provide context, 
perspec/ve, and clarity during the ini/al hours following a cancer diagnosis. 

 
McKinsey & Company 
Senior User Experience Designer                              06/2011 - 09/2014 
 
Developed UX / UI design solu/ons that successfully extended the McKinsey brand to all 
facets of external editorial communica/ons, including new homepage designs, enhanced 
editorial layouts, impacnul micro-sites, and compelling data visualiza/ons.  

• Implemented a comprehensive redesign of McKinsey's office mini-sites in 
collabora/on with global editorial teams; op/mized user experience and visual design, 
significantly increasing website engagement. 

• Collaborated with a global team to strategize content, devise a rebranding approach, 
and drive crea/ve direc/on for McKinsey India's new recruitment site, yielding a 
remarkable 20% growth in recruitment.  

• Created compelling infographics and data visualiza/ons for McKinsey Global Ins/tute’s 
acclaimed book, No Ordinary Disrup/on, enhancing the reader's understanding of 
complex concepts and earning cri/cal praise from industry experts. 
 
Addi/onal experience: 
BMW of North America  Lead Product Designer (UX/UI) - Consultant


